irpm M Mo @ o AETARS
o fowg mpes oo urndsms
aas gE AN WG W CooTTEmImOeS
Thel BRSO OSSR (T
TN AT ) RS IR
== v EEREAADY OUUrEINESD
Sopaams g pusSersn FTUET
ey ERSESITE 3 AN wH
o e ESREMURmEso) surnaad
Uy ISENgES TORRS RILORN pow
PP RGN P RS
gn= SEap i pUwy suv ) W0
ey Emgos o peonxsd por
DELDRAES B § W GHONTEST SN
sregmdagnd g sbor: v Lnge e STy
STy B AR . ] T SRR

euLIRYS [B] URYSOY
ejoly 1duepy
Aq paupa

—e

sassauIsng UWIDPOJAI
ur saandadsiag
UOTEdTUNUIWIO0D)

Y
i
i3
2]
m
:

e

POGEMUNUNDGT) SERATHE PUR UoHENRIMEINOT [5G

o] s (OOl SEES EuosRd-aS § DORENUNURSCD “4Gopeg wpaw
AIN] PG LTI * (IO [Famfn D pv L] Lmsodiomuo]) SIpnS
LOnPEUEL 3 ATEEAT] RARERdio) AT} PUOM PROM Ffi O SONPLL
Amsany] anssi 9 Amsod pRRsiy WS un Sunii URPU SpOpUT e
pue uONEZEEedS 0 SR ME HPAD Gy o1 Sudmp Ap0q pyw ssadud peysand
s 3

youd (61T 3, N ST

1 e dnzic] 5 Hotnay aoumisg pae dnpan il
wpgeInoneme] "(AME) Seuinap)  caodsoid Swpddeypy (2107 seosuzai
iy 81 Ramanduiiuey i sz D PIRHUS Hoog 100§ PP
0 pur (7102) Kapag Sl uepuy i 23 anfomg] wmpumy J oS PANARRS-G
000z} UM AP PR WTS00T. 0Ty Dy o NOFETL AAMOHS AJIE. URNOO G
Pasmpnn iégg UUSPTIN-AAT A (1) SORINENEY M L RS
10f TR I 10 MOTRY AU 1 Fui) AP (VS UOSIPINASUI0OSiM S0
Kqraaapir) AETe SofR TSN g Jors v uaog SO *(JH) STe RG] e R
Ty jo usasiif) Pty o ety jo JoWSj0lg 5] RS (] Wy

FPOTAMO) U0 PUD ASTR FOEM. [P0 JANDE U ST DI 4] CUURESRIGLALLD U

P rUOTELL AR T TR S L

L]

ame poodal OdE P EREmER ASaje) SEnpeiien wes

LSS R
pue presaus afvs o auamed painds
=31

AFPER AqETHHOY
adnn ) gsus
[RaEa(] FINTL]
ITRIN SRR SRl
TURFWY WTUOe ]
Py rinog
PRERY PAYRIORY Mgy




. S

ANAMIKA PUBLISHERS & DISTRIBUTORS (P) LT
4697/3, 21A, Ansari Road, Darvaganj, New Delhi 110002
Phones: 011-2928 1655, 01 1-437089%4
E-mail anamikapublishers@ viahoo.co i

First Published 2020
© Authors
ISBN 9Y7K-81.7975-997-4

PRINTENT N IMENA

Published by Ananubka Publishicrs & §hatabigiegs (F) Eid 48803 208 Ajeay
Road. Darvagan). New Dielhs 102 fypmset B BHaii voonganeis el
110093 and Printed at Vikas Compuies & Prgiers Isitea 1t dilhaziabad




8  Communication Perspectives in Modern Businesses

9. Ethical Communication in a Post-Truth World
—Prateck Deswal & Roshan Lal Sharma

10. Fina_ncial Communication and Modern Emergence
?f Financial Techno (Fintech) Bearing Companies
in Global Economy: A Financial Repornt

Communicating Its Vast and Rapid Growth
—Shivani Nischal

1. Role of Communication in Business Organizations
A Case Study Approach

—Sakshi Gudder & Khushdil Chhabra

12. Business Communication Its Ethical Dimensions
—Rohitashy Yadav & Roshan Lal Sharma

Developinent in Himachal
Nag & Shishir Sharma
14 Channching Creativity into Competitiveness
A Way Ahcad i Tourism
—Arun Bhatia

15. Teachings of Guru Nanak Dev
A Managenal and Communicative Perspective
—Manpreet Arora X Sunaina Rathore

o m———
h_.

16. How Post-Truth has lmpaired Communication
in the Crisis of the Presem
—Manish Kumar & Roshan Lal Sharma

17. Customer Communication Management and
Its Dimensions in Insurance Business
—Sunil Kumar

18. Exploring Modern Business Communication
Routes to Resilience
— Manpreet Arora

19. Finandial Reporting and Business Communication
—Sunaina Rathore

138

178

186

195

206

216

226

238

252

260



( /f,j!u{;-i / 5
ICT for Tribal Development in
Himachal Pradesh: An Analysis

Ashish Nag & Shishir Sharma

Introducuon

The present socety of which we are a part can be rightly marked
as “an era of Sguzed world”. At all levels of human activity, we
find 1rarnsormanon and sudden shift of approach in lifestyle
changes  The art of writing files has been changed into well-crafted
softwares The practice of drawing the salaries in the form of hard
cash has been converted into digital transfer of salary into bank
avcounts The use of credit cards, debit cards, ATMs, and online
shopping are all the examples of digital technology which has
cased the busden of general public and brought much required
comtort in theie lifestvle

As @ result the development of an individual at the present
timwe largely depernds an how one makes use of Information and
Communsation fechnalogy (1CT) However, it is equally true
that the urban poprdation of onr conmtry slowly and steadily is
reaping benetits by makinig vee of 10T into their curricula. The
rural India sGll semiaina depitived of such benefits. Although the
governmant has jiitiated vaiions ieasires to bring such category
Of population e imasinelieaii, it Hag vielded below par r@s“hs
which have posed serpis cofinerive before o policy makers to
revise the dessgn of the sivedel 1f developiment. The tribal people
i bdia have Deen degisved of sl BeieRits die to various factors
such as sssues of iesinlit s shinitage of infrastructure; poverty,



