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Abstract
The Covid=19 has compelled forees for all consuiers o ik consclous cholves
Mind il cansmption ts the odteaine ol holistic offerings of &

(e g patideriie aid recent shi

data reinvigorating mindful consumption practives,

innovative product line, This proactive consumption b tensmating e dominant market irrative and evalving oo

psychology. This evolving consumer psychology b an oftshoot of consumption patterns rooted in the [FEsEr AN

looking towards the quality of tradition and eulture, During this heatth erisis situntion due (o fear of getting the covid in

the highly demanded as well as supplied category ol consumer goods are the self-care products driven by plant
alternatives, health care products and cleaning goods. Word of mouth advises, and soclal media led societal consel
drivers to shift the promotion and distribution o herbs fin ey of complementary alternatives for a healthy lifestyle, H
the consumer goods sector has come with new muss production range of herbul products, Henceforth, managing th
brand with consumer knowledge structure is an unexplored phenomenon that needs a strategie evolution, The social ¢
of pandemic enthusiastic buyers is a matter of study., In this current context of migration and community spread of
the cognitive development process i§ relevant {0 recopnize the current consumption practices for all demograp
phenomenon drives the future consumption patterns based upon conscious choices and resource utilization, The

income, consumer expenditure, centralized decisions, product category, fumily size, generation cohorts, race an
essential commodities will cultivate an attentive relationship between risk assessment and future buying shopping
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MINDFULNESS AND MEDITATION

MEDITATION AS IN INTERVENTION TOOL FOR ORGANISATIONS TO ENH.
EMOTIONAL INTELLIGENCE AMONG WORKING PROFESSIONALS

Anurag Mehta Research Scholar*, Dr. Avni Patel Assistant Professor*
*GLS University Ahmedabad, Gujarat, India.




