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Abstract

Aezzromarkeﬁng (NM) is one of the new
combination of the marny
"EUroscience gnd marketin

and emerging fields, which is the
of which the dominant seems to be

8- This science studies the brain imaging technology,
halography (EEG) and Junctional magnetic

machines and yses the result to Study

~ Meuroscience : uli. Its p urpose to use

resonance
the consumer s




